Economics 110.03:   ECONOMICS OF THE INTERNET AND MEDIA

THE OHIO STATE UNIVERSITY

Course GEC Statement:

Economics 110.03 is a GEC course in Arts and Sciences; Social Sciences, category 3 Human, Natural, and Economic Resources.  E110.03 is designed with the general learning objectives of the social sciences in mind.  The readings, assignments and course examinations further students’ ability:  

· To understand the behavior of individuals, the social and cultural contexts of human existence, and processes by which groups, organizations, societies function.

· To become familiar with theories and methods of social scientific inquiry, to gain appreciation for their applicability (and limitations).

· To appreciate the contemporary world from an understanding of the past.

· To develop a sense of the world’s social, political, economic and cultural diversity. 

· To develop an ability to comprehend and assess individual and social values. 

E110.03 falls under the rubric Human, Natural and Economic Resources (such as land, labor, capital, population, and the environment).  The rubric includes subtopics; Use, Distribution/ diffusion, Allocation, Exchange, Decision-making, Policies, and Global interdependence.  

E110.03 fits directly into this category by addressing these main topics and their subtopics within the course content.  E110.03 covers essential economic principles, reflecting the discipline it represents.  These principles are representative of the learning objectives above.  They include:

· The economic behavior of individuals.

· The principles of microeconomics; of decision making of households and firms.

· The principles of macroeconomics; concepts including economy wide phenomena such as unemployment and interest rates.

· The allocation of scarce resources by individuals, of groups, and society. 

· The factors of production; land, labor, capital and entrepreneurship and how they are used.

· The analysis of supply and demand, prices, markets, and exchange, with the use of models as representations of the real world.    

· The open economy, comparative advantage, trade, mutual interdependence, and globalization.     

E110.03 frames this subject matter with examples from Internet and media, approaching economic principles by providing examples from these areas.  Examples reinforce traditional economic principles, allowing the course to meet the general principles of the GEC model curriculum, and the specific goals of the categories and subcategories.  Examples include:      

· The opportunity cost of finding a mate—lower on the Internet?  

· Yahoo! verifies the law of demand.   

· How much does e-commerce cut into sales tax revenues?     

· The utility of web shopping and consumers with disabilities.   

· Missing class but attending the lecture.     

· Business and media in the digital era.     

· The rise of electronic communications networks in U.S. stock markets.    

· Ordering a foreign good and foreign currency with a single mouse click.

Course Assessment
This survey is intended to provide feedback to your instructor on your economics course.  Please fill in the responses and turn in the survey when you have completed it.
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This course assisted me in learning and understanding fundamental economic principles.
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I think that the course furthered my understanding of economics enough to apply some of the principles I have learned outside of the classroom.
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The use of examples from the Internet and media provided insight into economics.
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The textbook and reading assignments were clear and comprehensible.
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The resources (such as Internet, PowerPoint slides) were used to help me further my comprehension.
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I would recommend this course to my friends.
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Please provide written feedback to the following questions.
How has E110.03 helped me reach my learning, professional and/ or personal education goals?

If I could change the course I would?

What have I learned that will help me in my day-to-day life?
The above survey will be administered at the end of each quarter to gather data regarding the course's success at achieving the goals of a GEC course in the domain of Social Sciences: Human, Natural and Economic Resources.  Data will be reviewed on an annual basis to evaluate the success of the course in achieving its goals.  Should the data suggest insufficient success in one or more goal of the course, the course will be revised accordingly.

